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Technical Assistance

One-on-One/Group Consultation

Coalition Development & Strategy

Media Advocacy

Technical Assistance Portal (see website)

Resources

Organizing Toolkit

Campaign Playbook

Materials Translation

Community Organizing & 
Engagement
Media Advocacy

Affinity Calls

Webinars

Training

Tobacco Endgame Center for 
Organizing & Engagement

Serving the community organizing and engagement needs of California's tobacco control community.

Technical Assistance Portal: www.organizingtoendtobacco.org/supportgateway

http://www.organizingtoendtobacco.org/supportgateway
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Become familiar with tobacco control social media tools 
and resources

Learn how to schedule posts on social media

Discover best practices for social media campaigns

Understand where VDOA-specific social media 
posts are and how to use them

Review the social media schedule for Virtual Day of 
Action

Learn tips for training others on social media for Virtual Day 
of Action

Learning 
Objectives



Question Time!
Poll Question

Which social media platform are you planning on using for Virtual Day of Action?



Question Time!
Poll Question 

How confident are you in using social media?



Question Time!
Poll Question 

How confident are you in scheduling social media posts?



Tobacco Education 
Clearinghouse of California

Candy Guinea, MFA, TECC Social Media Coordinator
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Helpful Resources

1 _ecc 

tecc 
Tobocco Education 

Cloor nghouH 

of Col fomla 

Full "Social Media Savvy"-TECC Webinar, On-Demand 
https://pages.etr.org/tecc-webinar-december-2020-social-media-toolkit?
_ga=2.71357011.1791047967.1617136033-1479655280.1603466023 

TECC Social Media Toolkit
https://www.tecc.org/social-media-toolkit/ 

TECC Messaging Library:
https://www.tecc.org/message-library/ 

TECC Galleries (older CTCP images, products and other useful images)
https://www.tecc.org/tobacco-free-image-galleries/



Virtual 
Day of 
Action 
Messages



I&E VDOA Key 
Messages

Make it a state priority in 
2021 to ensure that every 
Californian has equitable 
opportunities to achieve 
and maintain health and 
wellness, especially as it 
relates to tobacco’s impact 
on health justice in our 
communities.



Accessing 
Virtual Day of 
Action 
Messages



Where are the Messages?
Navigating I&E Virtual Day of Action

Event Platform

“ExpoPass”: centralized location of all sessions with 
descriptions, materials, speakers and to join sessions. 

Watch for an email around 4/6 with your login information.

Where to Find
Hyperlink to social media message library available within 

sessions.

Event Site

Centralized location of all social media messages and full 
library of all event documents. 

Watch for an email that the site is open around 4/2.
https://organizingtoendtobacco.org/event/virtualdayofaction2021/

Where to Find
Copy/Paste from site under Social Media

OR Social Media Handbook (PDF) under Event Materials

Don’t worry, screenshots next to explain!



Event Platform 
Login
You will receive your “Magic Link” 
from support@exposent.com. 

An email will be sent from 
sarah.a.williams@heart.org for you 
to double check receipt.

Watch for around 4/6.

mailto:support@exposent.com
mailto:sarah.a.williams@heart.org


Where are the Messages?
Event Platform (ExpoPass)

#1 Hyperlink to Social 
Media Library hosted 
on Event Site

#2 Within Session Descriptions



Where are the Messages?
Messages within Event Sessions

Click on Session Some social media message text will be embedded in the 
session description.session description.session description.

Go to Event 
Materials



Navigating I&E Virtual Day of Action
Social Media and Event Materials

Watch for website update 
around 4/2!
Live site text and action 
buttons will be updated.

Links to: 
• Social Media Messaging
• Event Materials Library

Materials and messaging will 
be be updated up until event 
date.

Social Media and Event Materials

Primary Link: organizingtoendtobacco.org/event/virtualdayofaction2021/

https://organizingtoendtobacco.org/event/virtualdayofaction2021/


Navigating I&E Virtual Day of Action
Event Site – Accessing Social Media

Social Media will be available for quick copy/paste from the website and in one document in materials library. Some 
messaging may be embedded in the session descriptions in the Event Platform. 

Select Language Select Platform Follow instructions

The above live around April 2. Not all messages and/or languages will be 
populated until closer to event date. Please check website periodically.

Primary Link: organizingtoendtobacco.org/event/virtualdayofaction2021/

https://organizingtoendtobacco.org/event/virtualdayofaction2021/


Navigating I&E Virtual Day of Action
Event Site – Materials Library

Social Media Messaging Book (PDF) will be available 
on the Event Materials page. 

Translated versions will be available closer to the 
event date. 

Primary Link: organizingtoendtobacco.org/event/virtualdayofaction2021/

https://organizingtoendtobacco.org/event/virtualdayofaction2021/


Example 
Messages



Example Messages
Twitter



Example Messages
Instagram

The tobacco industry has continued to aggressively 
market its dangerous products to marginalized 
communities during the COVID-19 pandemic, on 
social media, in print, and at the retail counter. We 
will not stand for it. Join CA communities in the fight 
for health justice. #VoicesAgainstTobacco



Example Messages
Facebook

April 12 – 14 we’re joining the 
@CATobaccoEndgameCenterforOrganizingandEngagement 
to raise our voices for health justice. Tobacco use remains the 
leading cause of death and disease in California. Are you 
ready to save lives? Join CA communities against commercial 
tobacco. #VoicesAgainstTobacco



Digital Wall

https://display.sprinklr.com/2844/YGTioEd_/1


Social Media 
Schedule



Social Media Housekeeping

#VoicesAgainstTobacco
#VoicesForHealthJustice

@CATobaccoEndgameCenterforOrganizi
ngAndEngagement

@catobaccocenter

@CATobaccoCenter 

Goal
Collectively increase awareness, 

educate others on the issues, and 
create community engagement.



Social Media Schedule and To-Do’s

To-Do’s

Post something today

Post frequently on all platforms leading up to VDOA

Ask colleagues of other organizations to share

Tag your legislator

Use ready-made posts

Don’t forget hashtags

Schedule posts ahead of time

Post frequently on all platforms during VDOA

Pre-event Social Media

April 1 – April 11
A minimum of three pre-event posts on Facebook, Instagram, 

Twitter
• Ask partners and supporters to like, comment, and share 

your posts
• Promote Town Hall/Virtual Day of Action Livestreams

Day-of Social Media Blitz’s

• April 12 (Day 1) – Post at 7:20 p.m.
• April 13 (Day 2) – Post at 10:30 a.m. & 3:30 p.m.
• April 14 (Day 3) – Post at 9 a.m., 10:30 a.m., 3:30 p.m.



Tips for Increasing Engagement 
Fa

ce
bo

ok • Frequency: 1 post per day
• If you have a relevant call-

to-action that is relevant 
(how someone can get 
involved in the cause) add it 
to the end of your message

Tw
itt

er • Frequency: Strive for at 
least 1 post per hour during 
the event. A minimum of 2 
posts per day but we 
recommend you post 
interesting content as 
frequently as you can.

• Tweet at your 
legislators twice per day.

• Engage with partners using 
the #VoicesAgainstTobacco 
hashtag by replying to their 
posts or retweeting.

In
st

ag
ra

m • Frequency: 1 post per day to 
your feed and up to 3 posts 
per day to your stories. The 
goal is to focus on sharing 
quality content over 
quantity.

• Engage with partners by 
commenting on their posts, 
reposting their content, or 
sharing their posts to your 
stories.



Training 
Others on 
Social Media



Be a Social 
Media Leader

“If you cut off a spider’s leg, 

it’s crippled; if you cut off its 

head, it dies. But if you cut off 
a starfish’s leg it grows a new 

one, and the old leg can 
grow into an entirely new 

starfish.”

Brafman, O., & Beckstrom, R. A. (2006). The starfish and the spider: The unstoppable power of leaderless organizations. New York: Portfolio.



Tips for Training 
Others

Provide tools and 
resources to 

coalition, advisory 
board, community 

members

Share social 
media 

messages and 
times to post

Empower 
members 
to post on 

social 
media 

Teach how to 
collaborate 

with partners 
and influencers

Create 
workgroups to 
work on social 

media



Pop Poll Question!

Are you planning on scheduling your posts ahead of time?



Questions?



Thank you!

Contact
Amber Valenzuela, MPH, Field Media Advocacy Manager

CA Tobacco Endgame Center for Organizing & Engagement
Amber.Valenzuela@heart.org

Technical Assistance
Submit a Help Request at www.organizingtoendtobacco.org/supportgateway

CATobaccoEndgameCenterForOrganizingAndEngagementCATobaccoCenter catobaccocenter

Please Take the Feedback Survey
https://www.surveymonkey.com/r/IETraining2021

mailto:Amber.Valenzuela@heart.org
http://www.organizingtoendtobacco.org/supportgateway
https://www.surveymonkey.com/r/IETraining2021



