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Hello!!

Please introduce yourselves in the chat box and use 
the Chat box for questions.

You are muted upon entry. 

During discussions …please be mindful and unmute/mute 
yourself!



Meet 
Our
Team

#VoicesAgainstTobacco #BigBadTobacco



Technical Assistance

One-on-One/Group Consultation

Coalition Development & Strategy

Media Advocacy

Technical Assistance Portal (see website)

Resources

Organizing Toolkit

Campaign Playbook

Materials Translation

Community Organizing & 
Engagement
Media Advocacy

Affinity Calls

Webinars

Training

Tobacco Endgame Center for 
Organizing & Engagement

Serving the community organizing and engagement needs of California's tobacco control community.

Technical Assistance Portal: www.organizingtoendtobacco.org/supportgateway

#VoicesAgainstTobacco #BigBadTobacco

http://www.organizingtoendtobacco.org/supportgateway


• Become familiar with tobacco control social media tools and 

resources

• Learn how to schedule posts on social media

• Discover best practices for social media campaigns

• Understand where VDOA-specific social media posts are and how to 

use them

• Review the social media schedule for Virtual Days of Action

• Learn tips for training others on social media for Virtual Days of Action

Learning Objectives

#VoicesAgainstTobacco #BigBadTobacco



Question Time!
Poll Question

How confident are you in using social media?

1) I’m a pro!

2) Pretty good.

3) Neutral, not sure. 

4) I need help.

5) I don’t know what you are talking about.

#VoicesAgainstTobacco #BigBadTobacco





I & E Virtual Days of Action 2022 
Social Media Training

Candy Guinea
Social Media Coordinator



+ Free downloadable 

brochures, fact cards, 

posters, signs, and much 

more!

Online Catalog



+ How to Pre-schedule Content

▪ Scheduling posts through Facebook, Instagram, and Twitter

▪ Benefits scheduling on 3rd-party websites, HubSpot, Buffer, Tailwind, etc.

Social Media Lessons

+ Social Media Campaign Best Practices

▪ How to use hashtags, Twitterstorms, shortening links, tagging relevant stakeholders

+ TECC Social Media Toolkit and Resources

▪ Reviewing the Social Media Toolkit and different free resources on the TECC 

website



TECC Social Media Toolkit

+ Free, comprehensive guide to help CTCP-funded 

projects with social media

+ Available for any program or organization 

working in tobacco control. 



TECC Social Media Message 
Library

+ Library of sample social media posts 

and images organized by content 

sections



TECC Images Gallery

+ Free gallery featuring high-resolution, 

tobacco-control related images to use 

on social media or in campaigns.



How to Pre-schedule Content

+ Meta Business Suite



How to Pre-schedule Content

+ Twitter



Pre-schedule Content

+ Social media schedule platforms

▪ HubSpot, Buffer, Sprout Social, Tailwind, etc.

+ Benefits

▪ Can streamline content posting 

▪ Analytic tools and data

+ Cost

▪ Starts at $10-$50/month

+ Troubleshooting

▪ Help Center & Customer Service



Social Media Campaign Best Practices

+ Hashtags

▪ Always use hashtags on posts, especially important 

when a part of a strategic campaign

▪ Use topic specific hashtags vs. general

▪ Always capitalize the first letter of each word for 

accessibility

▪ Examples

– #VoicesAgainstTobacco, #BigBadTobacco, #TobaccoFree, 

#QuitSmoking



Twitterstorms

+ A sudden flurry of activity about a specific topic 

on Twitter

+ Coordinated through using a campaign specific 

hashtag

+ Can schedule posts in advance

+ Helpful to engage as it is unfolding to re-tweet 

relevant tweets 

+ If used enough can cause it to go “trending” on 

Twitter



Shortening Links

VS.



Shortening Links

+ Used to shorten links on social media

+ Especially helpful on Instagram since links are not 

clickable

+ Most popular

▪ Tinyurl.com

▪ Bitly.com

+ Allow you to customize back-half of URL

▪ tinyurl.com/VirtualDaysOfAction2022

https://tinyurl.com/app


Tagging relevant stakeholders

+ Tagging relevant organizations or legislative 

members helps amplify your message

+ Can tag on your post/tweet

+ Can tag photo you post

+ More people are likely to view and share your 

post



Tagging relevant stakeholders



Virtual 
Days of 
Action 
Messages



Overview of Theme and Key Messages

Goal:
To inform and educate our legislators about the Tobacco Industry’s significant and negative impact on 
the people of our state. That Tobacco Industry is responsible for nearly 40,000 deaths every year in 
California, or about 110 people every day.

Hashtags:
#VoicesAgainstTobacco
#BigBadTobacco

Our Ask:
Speak out, get involved, and stand up to the Tobacco Industry.

Disseminate Key Messages:
• Leave Behind with the Ask
• Internal Talking Points
• Social media storms

#VoicesAgainstTobacco #BigBadTobacco



Internal 
Talking Points

#VoicesAgainstTobacco #BigBadTobacco



Leave Behind 
and Ask

#VoicesAgainstTobacco #BigBadTobacco



Social Media
Critical for Success

STRATEGY
Planned social media storms and activities 
throughout event for multiple platforms.

SCHEDULE

Schedule your social media posts ahead of time to 
save time during the event.

PREPARED
Prepared social media messages so you can grab 
and go.

#VoicesAgainstTobacco #BigBadTobacco



Accessing 
Virtual Days of 
Action 
Messages



Example 
Messages



Website Platform – Event Materials and 

Social Media
Website will be fully updated by 
5/13!

Website – Bookmark this link!: 
https://organizingtoendtobacco.org
/event/information-and-education-
virtual-days-of-action-2022/

Hashtags:
#VoicesAgainstTobacco
#BigBadTobacco

Links to: 
• Event Social Media Messaging
• Digital Wall
• Event Materials Library

https://organizingtoendtobacco.org/event/information-and-education-virtual-days-of-action-2022/


Example Messages

Twitter



Example Messages

Tweet at your Legislator



Example Messages

Instagram



Example Messages

Facebook



Digital Wall

#VoicesAgainstTobacco #BigBadTobacco

https://display.sprinklr.com/2844/YGTioEd_/1


Social Media 
Schedule



Social Media Housekeeping

#VoicesAgainstTobacco

#BigBadTobacco

@CATobaccoEndgameCenterforOrganizing
AndEngagement

@CATobaccoCenter

@CATobaccoCenter 

Goal

Collectively increase awareness, 

educate others on the issues, and 

create community engagement.



Social Media Schedule and To-Do’s

To-Do’s

Post something today

Post frequently on all platforms leading up to VDOA

Ask colleagues of other organizations to share

Tag your legislator

Use ready-made posts

Don’t forget hashtags

Schedule posts ahead of time

Post frequently on all platforms during VDOA

Social Media Storms

• May 17 (Day 1) – Post at 9:30 a.m., 10:30 a.m., 
3:30 p.m.

• May 18 (Day 2) – Post at 9:30 a.m., 10:30 a.m., 
3:30 p.m.



Tips for Increasing Engagement 
Fa

ce
b

o
o

k • Frequency: 1 post per day

• If you have a relevant call-
to-action that is relevant 
(how someone can get 
involved in the cause) add it 
to the end of your message

Tw
it

te
r • Frequency: Strive for at 

least 1 post per hour during 
the event. A minimum of 2 
posts per day but we 
recommend you post 
interesting content as 
frequently as you can.

• Tweet at your 
legislators twice per day.

• Engage with partners using 
the #VoicesAgainstTobacco 
hashtag by replying to their 
posts or retweeting.

In
st

ag
ra

m • Frequency: 1 post per day to 
your feed and up to 3 posts 
per day to your stories. The 
goal is to focus on sharing 
quality content over 
quantity.

• Engage with partners by 
commenting on their posts, 
reposting their content, or 
sharing their posts to your 
stories.



Training 
Others on 
Social Media



Be a Social 
Media Leader

“If you cut off a spider’s leg, 
it’s crippled; if you cut off its 

head, it dies. But if you cut off 

a starfish’s leg it grows a new 

one, and the old leg can 

grow into an entirely new 
starfish.”

Brafman, O., & Beckstrom, R. A. (2006). The starfish and the spider: The unstoppable power of leaderless organizations. New York: Portfolio.



Tips for Training 
Others

Provide tools and 
resources to coalition, 

advisory board, 
community members

Share social 
media messages 

and times to 
post

Empower 
members to 

post on social 
media 

Teach how to 
collaborate with 

partners and 
influencers

Create 
workgroups to 
work on social 

media Allow 
opportunities 
for practice



Question Time!
Poll Question

Which social media platform are you planning on using for Virtual Days of Action?

1) Facebook 

2) Instagram 

3) Twitter 

4) Other

#VoicesAgainstTobacco #BigBadTobacco



Question Time!
Poll Question

Are you planning on scheduling your posts ahead of time?

1) Yes

2) No

3) I need some help before I can.

#VoicesAgainstTobacco #BigBadTobacco



Questions?

#VoicesAgainstTobacco #BigBadTobacco



Feedback Survey 

• https://www.surveymonkey.com/r/IEtraining2022

Website

• https://organizingtoendtobacco.org/event/information-and-education-

virtual-days-of-action-2022/

Event Social Media 

• https://organizingtoendtobacco.org/ie-virtual-days-of-action-

2022/social-media/social-media-messaging/

Questions: amber.valenzuela@heart.org

Up Next!

The California Tobacco Endgame Center for Organizing & Engagement is a project of the American Heart 
Association. Funded by the California Department of Public Health, Grant Number: 19-10090

https://www.surveymonkey.com/r/IEtraining2022
https://organizingtoendtobacco.org/event/information-and-education-virtual-days-of-action-2022/
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