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What is Capitol Information &
Education Days of Actione

 Annual event that brings together the tobacco control
community.

* Opportunity to inform and educate the state legislature
about the state of tobacco in California.

 Time for us to raise our collective voices, to generate
visibility and to make an impact.
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Question Timel
Poll Question

Which of the following best describes your experience posting on social media for I&E
Days?

1. | have participated in I&E Days before and HAVE posted on social
media for I&E Days.

2. | have participated in I&E Days before and HAVE NOT posted on social
media for I&E Days.

3. This is my first time participating in I&E Days, but | plan to post!
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Agendao

Learning Objectives

Using social media to engage with elected officials
and best practices

Key messages for I&E Days

Accessing social media posts for I&E Days

Raising one voice: I&E Social Media Schedule -
SR | ool o
‘.h. A project of the American Heart Associations



Learning Objectives

 Understand why social media is important to community engagement
during Capitol I&E Days

* Learn Capitol I&E Days Theme and Key Messages for social
media posting

 Become familiar with ways to effectively use social media to engage
your legislators
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Question Timel
Poll Question

How confident are you in using social media?

1) I'ma pro!

2) Pretty good.

3) Neutral, not sure.
4) | need help.

5) Ildon’t know what you are talking about.
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Social Media Usage of Elected Officials

+73% +99% +99%

Quorum, Social Media Habits 2019



Social Media Best Practices tor |&E Days

f Always Use Hashtags
#VoicesAgainstTobacco, #BigBadTobacco

©) Tag Your Legislator and Other Stakeholders

@Assemblymember @Senator

g Support each other in making a difference

Post, Share, Like, Comment - We are all in this
together!

#VoicesAgainstTobacco #BigBadTobacco

Jacquelyne Marianno
Just now - @

Thank you Assemblymember Laura Friedman for listening to our concerns and
partnering with us! #BigBadTobacco #VoicesAgainstTobacco

(J Comment
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Capitol I1&E
Days Key
Messages




Website Platform — Event Materials and
Social Medio £y (o

ENDGAME CENTER FOR
ORGANIZING AND ENGAGEMENT

A project of the American Heart Association.

Website will be fully updated soon!

Home v Resources v Training Events v Support Gateway Blog Cet Connected v Log In Q

Website — Bookmark this link! . . .
Information and Education E

Da S 2023 |1&E Days 2023
Hashtags: y y

. . May 8-9, 2023
#VoicesAgainstTobacco
. About I&E Days
#BIgBa dTobaCCO Information & Education Days (I&E Days) is an annual event organized by the American Upcoming Events

Heart Association’s Tobacco Endgame Center for Organizing and Engagement to educate

Training Events

the California Legislature about the impact tobacco has on our communities, and the local
. . Past Events
efforts being carried out to address them.

.
LI n k CALENDAR
s to: I&E Days Attendees
° E S 1 I M d 1 IVI 1 Participation in I&E Days 2023 is open to all CTCP-funded projects, organizations, and their Information and Education Days 2023
vent Socia €dla IviesSSaging o e e e e s e .
coalition members. Community organizations and individuals working with local coalitions, View All Events

[} Digital Wa” and funded projects are also welcome.
q q Schedul
* Event Materials Library S

The event starts on Monday, May 8 with the Opening Session commencing at 3:00 p.m.
Tuesday, May 9 will begin at 8:30 a.m. with a group gathering at the Holiday Inn followed by

legislative meetings. Lunch will take place under the tent on the Capitol Grounds at noon,
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Overview of Theme and Key Messages

Theme: The Fight is Not Over
California is at a Critical Point in its Fight Against the Tobacco Industry

Our Ask:
Will you post a social media message this week that exposes the Tobacco Industry’s scheme to
evade the state law ending the sale of flavored tobacco products, upheld by voters in 20227?

Key Materials:

 Comprehensive Messages and Legislative Ask
* Meeting Talking Points

e Leave Behind with the Ask

All Materials on Event Website:

hitps://organizingtoendiobacco.org/event/informa
fion-and-education-days-2023/

() (]

[ ) (]

Hashtags:
e #VoicesAgainstTobacco
e #BigBadTobacco
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https://organizingtoendtobacco.org/event/information-and-education-days-2023/
https://organizingtoendtobacco.org/event/information-and-education-days-2023/




o . WS - California Tobacco Endgame Center - - MOW g
EXO m p | e M eSS O g eS -~ ~ The Tobacco Industry is defying the will of the people.
Twitter

They inventaed new menthol-like products to specifically dodge
CA state law that ends the sale of flavored tobacco, including
menthol. Don't let tobacco win. #\VoicesAgainstTobacco
#BigBadTlobacco
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Example Messages
Tweet at your Legislator
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WS - California Tobacco Endgame Center - - now
We know @LeqgislatorHandle is busy. We want to send a
special thank you to [HIM / HER/ THEM] for leamning how we

can work together to save CAlives from the deadly harms of
tobacco. #voicesAgainstTobacco

R




] ﬁ WS - California Tobacco Endgame Center - CATobaccoCenter o

Example Messages
Instagram

Qv W
catobaccocenter The Tobacco Industry is intentionally undermining the
will of the people.
0] . Big Tobacco invented new menthol-like products to dodge Ca state law
) @ ::Eﬁ;:‘gﬂm that ends the sale of flavored tobacco, including menthol. Don't let
® ® | ORCANIZING AND ENCAGEMENT tobacco win. £\bicezAgainstTobaces FBigBadTobacco
i sl aaf e S W R St e, ADR 11 ST
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Example Messages
Instagram Stories
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Example Messages
FO C e b O O I< g }:‘ WS - California Tobacco Endgame Center for Organizing & - j?:tqn‘;?"ae Nk

Engagement

Just now - 3 Thank you Assemblymember Laura Friedman for listening to our concerns and
The Tobacco Industry is betting big on e-cigarettes hooking the next partnering with us! #BigBadTobacco #VoicesAgainstlobacco
generation of consumers. The truth is e-cigarettes are NOT safe.
#\oicesAgainstTobacco #BigBadTobacco

Tell #BigBadTobacco

o5 Like (J Comment

[ J Comment
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Digital Wall

CALIFORMNIA TORBACCD

#VoicesAgainstTobacco 2 Se | Bochuecaminion

G CHROAMIZING AND EMGACGEMEMT

| BFmWoodAD2

Keep fighting
@CATobaccoCenter
One day we will be
tobacco-free -- free of
the nicotine addiction
and healthier!
#VoicesAgainstTobacc
o #CALeg

E'ﬂtePame’

L
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Latine youth by
creating vaping
products in flavors such
as horchata, tres

leches, and churros.

»

#BigBadTobacco

S Paul Knepprath w

Epknepprath

Thank you
@JimWoodAD2 for
speaking at the
@CATobaccoCente
r 1&E Days of
Action!
#VoicesAgainstTo
bacco
#BigBadTobacco
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Z2pknepprath

Thank you

@]JimWoodAD2 for
speaking at the
@CATobaccoCente
r 1&E Days of
Action!
#VoicesAgainstTo
bacco

#BigBadTobacco

Paul Knepprath w




. Social Media
for Capitol |&E

Critical for Success

PREPARED & LIVE POSTS

Prepared social media messages so you can grab
and go OR post live with videos and pictures.

SCHEDULE

Planned social media storms and activities
throughout Capitol I&E Days on different

platforms.
@ :
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¢ Social Media Storms @

| o

: "
- May 8 (Day 1): 4:00PM

- May 9 (Day2): 9:30 a.m., 10:30 a.m., & 3:30 p.m.
®
Keep posting throughout the week!

&

#VoicesAgainstTobacco
© #BigBadTobacco



| Tips for Increasing Engagement

Facebook

e Frequency: 1 post per day

e |f you have a relevant call-
to-action that is relevant
(how someone can get
involved in the cause) add it
to the end of your message

CALIFORNIA TOBACCO
EMDGAME CEMTER FOR
ORGANIZING AND ENGAGEMENT

Twitter

e Frequency: Strive for at
least 1 post per hour during
the event. A minimum of 2
posts per day but we
recommend you post
interesting content as
frequently as you can.

e Tweet at your
legislators twice per day.

e Engage with partners using
the #VoicesAgainstTobacco
hashtag by replying to their
posts or retweeting.

Instagram

e Frequency: 1 post per day to
your feed and up to 3 posts
per day to your stories. The
goal is to focus on sharing
guality content over
guantity.

e Engage with partners by
commenting on their posts,
reposting their content, or
sharing their posts to your
stories.




Top 5 Social Media Tips for Capitol |&E Days

Post prepared and live posts frequently

Ask colleagues, coalition members, and partner organizations to post,
share, like, comment

Tag your legislator and other stakeholders

Use Hashtags #

Support each other in making a difference

#VoicesAgainstTobacco #BigBadTobacco

fE—
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Questions?

#VoicesAgainstTobacco #BigBadTobacco
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Up Next!

The Basics: The California Legislature and How to Conduct Effective Legislative Meetings
When: Monday April 17 at 2:00 PM

Meeting Leads Training
When: Friday, April 24 at 2:00 PM

Feedback Survey
https://www.surveymonkey.com/r/IESocialMedia2023

Website
https://organizingtoendtobacco.org/event/information-and-education-days-2023/



https://nam11.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.surveymonkey.com%2Fr%2FIESocialMedia2023&data=05%7C01%7CShannon.Lujan%40heart.org%7Cf5dc5ed866d34ee267d808db36e3324f%7Cceab0fb5f7ff48b4a0d09f76ef96ecf9%7C0%7C0%7C638164121672427371%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=kj4TfHu7RNCSUvKRW4XaRv8YsOwRwiAcIiGScys0t1c%3D&reserved=0
https://organizingtoendtobacco.org/event/information-and-education-days-2023/
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